e-Direct Lead Generation Strategy

e-direct is about generating leads for your business in the most cost-effective way. 

So far all campaigns (bar one) have generated in excess of 2% and up to 7.6% response!

This strategy is working because we make it easy for people to respond to a carefully designed email. Those recipients who are interested in your product or service are then offered a link to view your brochure-ware online at no obligation. You are provided with full details of all inquires so that you can follow up with a personal phone call. 

This approach is designed to generate leads for you while preserving the recipient’s privacy and maximizing your marketing dollar. The specific design of our approach, confidentiality and the time of delivery is what we believe makes it a very successful lead generation strategy at a significantly reduced cost to other forms of lead generation.
Background

Customers are becoming besieged – and antagonized - by direct-marketing because it is economical for companies to send out junk mail and brochures with the expectation of a small percentage response. Our research told us that email marketing seldom works well for several reasons:


1. the email is not designed for the best effect; (e.g. HTML vs text only.)

2. it is not targeted effectively; (i.e. to Decision-Makers.)

3. it is usually not written succinctly; (e.g. usually too long and non specific.)

4. often is delivered at the wrong time; (there are certain days and times for best effect)

5. subject line is not appealing;

6. there is no buying appeal or hook; (an targeted offer).

7. the email directs people to websites.

As a consequence many emails get rejected by corporate email servers because special software is not employed and are a waste of time and money and worse, they upset prospects!

Research and Results

After researching e-marketing for over a year and experimenting and evaluating what works and what doesn’t we have developed and refined a strategy which has produced some excellent results. 

One campaign for a software product generated 7.26% response; another 5%; another 3.2%. One generated over 20% response! We have contact addresses for 20,000 decision makers in Training/HR, Finance, IT, Sales & Marketing and Senior Executives (CEO’s/Managers). Our strategy gets very good acceptance with less than 0.01% rejections. You do not pay for rejected emails or bounce-backs.
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e-direct Approach

There must be a good reason to get people to invest their precious time reading any direct mail let alone evaluating your product or service. Especially with email.  e-direct uses recent web developments and marketing research to reach decision-makers directly and includes the following essential elements to secure a positive response:

1. It must include a powerful Subject Line.

2. It is best to include a meaningful Special Offer.

3. The initial email is personalised, speaks about a key benefit for the viewer and invites a quick and easy response.

4. Website links are not provided in the initial email but we provide an opportunity for recipients to request further information at no obligation. 

5. You provide us with copy for HTML brochure-ware which we host for you on our site – generally one page. 

6. Interested recipients stay in control of the information flow. They can view and read your (brief) brochure-ware and respond via an easy response form or reply email link. 

7. Recipients are advised that you will contact them to further evaluate their requirements; you can contact them directly and consult with them about their specific needs and provide information on your products and services. 

The Process - and what we need from you

1. The product details: what you want to promote.

2. Details of a Special Offer. It needs to be genuine, capture interest and attention and give
      people a reason to invest their time in exploring your offer. It might be a free give-away
      (book etc.) or a free Paper or Essay on a relevant topic or special price or free seminar. 

We can assist you or advise you.

3. Decide how many Decision-Makers you want to reach and which categories (Training /
      Finance / IT / Marketing / CEO).

4. You need to book the space and time with us. We will confirm your booking in writing.

5. You write your copy and prepare the HTML page send to us with any graphics/logos etc.



6. What we do


7. We edit the HTML page. (We can design from scratch if required – Price on application).

8. We design the personalised email with your Special Offer.

9. We select and set up contact lists and mail merge.

10. We test with copies of email to you for approval.

11. Final approval of all details and copy; (we reserve the right to refuse any product or 
       service which doesn’t meet our criteria.) 

12. We distribute personalised messages.

13. We track and filter responses.

14. We send responses to you.

15. We send you ALL CONTACT DETAILS on file for each respondent: contact name, title, company, address, phone, (fax) email. You then ‘own’ these contacts for future marketing. 
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Ongoing Lead Generation -

We can arrange to host your HTML brochure page on our Portal for one month as a Featured Product. Thereafter it will remain visible for an agreed percentage of sales resulting from leads. 

Your product or service will be available to all viewers throughout the year. We will be delivering to approximately 300,000 individuals per year!

Your investment is from as little as $495. Prices quoted are a starting point and we will quote each job separately. Special rates apply for quantity and monthly campaigns.

Decision-Maker Categories numbers: (approximate as numbers change weekly)
Training & HR 


= 5,800

Finance 


= 4,700

Sales and Marketing

= 5,000

Senior Managers & CEO’s
= 11,000 (7,000 + 4,000)

IT 



= 3,400

Direct Marketing Investment comparison:

1. By mail 20,000 @ $1.24 = $24,800
To write, mail merge and print a mailing letter, print a brochure, insert into envelope (fulfillment), print labels, rent a list and postage to 20,000 contacts.

2. By fax 20,000 @ $0.58 = $11,600
to produce a one-page fax and broadcast to 20,000 recipients including list rental and fax charges. 

Plus your in-house production costs: brochures, printing, labels, delivery costs, etc. which we estimate at a minimum of $500.00 per mailing.

3. By e-direct 20,000 @ $0.09 to 0.35c = $1,990 to $5,250
to deliver your personalised message to decision-makers includes flyer design, email list rental, delivery and reporting plus leads directed to you.


Investment. Prices do not include GST

PLEASE CONTACT US TO DISCUSS YOUR SPECIFIC REQUIREMENTS, TARGET AUDIENCE AND BUDGET. WE WILL DESIGN A CAMPAIGN TO SUIT AND ASSIST YOU WITH DESIGN OF THE OFFER. SPECIAL RATES APPLY FOR QUANTITY AND MULTIPLE CAMPAIGNS.

NB: Multiple discount orders can be used at any time within one year. If you select the multiple discount option, you can decide to promote a different product per month to x,000 recipients, or a product each month for a year, or different products to different groups, or the same product many times.
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Results: 

Recent campaigns have secured between 2.3% and 7.6% response rate. While past experience is no guarantee of future results, we are confident that so long as there is a meaningful Special Offer you will receive a 2% response.

20,000 emails generating 2% = 400 leads = $13.13 each
15,000 emails generating 2% = 300 leads = $14.88 each
10,000 emails generating 2% = 200 leads = $15.75 each
5,000 emails generating 2% = 100 leads = $17.50 each


Cost comparison of leads

If you were to receive a 2% response from 20,000 direct mail or fax broadcasts you would get 400 leads. The comparative costs would be

Mail leads cost $62 each
Fax leads cost $29 each
Telemarketing leads cost $55 each
e-direct leads cost $9.95 - $17.50 each!

Terms

Our terms are 50% upon acceptance of Confirmation to secure a place in the promotion; the balance is due within 14 days following delivery to your group, less any bounce backs or rejected emails. 

Minimum order is 5,000 emails.

Contact us to discuss your specific requirements, target audience and budget. We will design a campaign to suit and assist you with design of the offer.

 

Australian Training Information Service

Phone: 1300 886 486

Fax: (02) 9225 9809

Email: atis@tpg.com.au

PS: Please also see below examples of emails one and two and the hosted pages for some clients.
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Costs as shown above are a starting point and we will develop a precise costing when we understand 1) what you want to promote; 2) the number of contacts you want to reach; 3) whether it is a one-off or repeat marketing; and 4) your budget.

 

There is a set up fee for each job which we factor in to the price. If there are repeat deliveries on a (say) monthly) basis this set up fee is reduced. 

 

Usually you will provide the HTML page so as you have all the copy and logo's and you can control the design. We can assist or even design from scratch, and we quote accordingly. Obviously once a page has been designed it can often be used over and over with edits.

  

As you will see from the examples below, we design a simple, personalised email without any links to pages or websites. This generates a much better response than when we include the link. Also, it allows us to capture those who express interest.

 

We pass details of all of these inquirers on to you. You will receive all the details we have which includes Company, contact, email address, and phone and generally mailing address and fax.

 

Once you receive the contact details you can contact them by phone for a personal consultation to evaluate their interest and see if what you are offering is of interest - and obviously you can discuss other products.

 

Some clients want to manage the response email and we can forward all responses on for follow up. This is cheaper as we are not as involved in the response process.

 

Our response is NOT an auto response. It is a personalised response.

 

You do not pay for bounce backs. When we receive bounce backs we increase the list numbers to make up the difference.

 

Delivery:

 

Generally the initial delivery will take 2-3 days to set up and despatch. Subsequent deliveries can usually be completed within 24 hours. 

 

These are two examples of emails one and the response email. However each one will be different depending on the client requirements, product offered, Special Offer, Target audience and other relevant factors.

Dear <firstname>

This is a brief email to offer you a free "Customer Service Audit" which will give you valuable feedback on what your (customer service) people are really saying to customers. For example:

*Are they projecting a professional image?
* Are they always pleasant and helpful to deal with?
* Do they use positive words and phrases?
* And, utilise sales opportunities. 

The Special Offer of a Free Audit is available to you if you respond within 14-days.

For more details about how it works and the detailed report you get please reply to this email and I will send you a webpage link which you can explore in your own time at no obligation, or you can call me on 02 xxxx xxxx.

Kind regards

Name

Title

Company

Phone

Fax

Email

ABN

The response was as follows:

 

Dear firstname
 

Thank you for your response to our Free Customer Service Audit.
 

You will find more information about this Audit at this one-page link which you can view in your own time at no obligation. Please click http://www.performanceedge.com.au/offers/audit.html. There is a form on this link page which you can submit to us and we will call you to discuss the details and a mutually convenient time for the audit. 
 

This service has proved very useful for companies in evaluating phone handling, customer service and sales skills and we give you a detailed report with key points and a personal consultation to discuss research findings. 
 

This is a limited offer so please submit the from and let me know as soon as possible if you wish to participate.
 

Kind regards
 

Name

Title

Company

Phone

Fax

Email

Dear 
Just a brief email to let you know about an excellent survey software which we use and think is terrific! With SurveyView you can design, perform and analyse survey results in 3 easy steps with built in analysis tools. Paper, phone or web ready at the click of a button. 
There is a special offer with a limited 14-day trial plus free installation.
For more details please reply to this email and I will send you a website link which you can explore in your own time or you can call me on xx xxxx xxxx.
Kind regards
And the response:

Dear

Thank you for your email regarding the SurveyView Offer.

 

There are several different options to the product which meet different requirements and give it great flexibility. I would like to speak with you for 2 minutes to find out your specific surveying requirements so that I know if we can assist you and which version or product would best meet your needs.

 

Please feel free to explore the brief "Brochure" online at 
http://www.gotraining.com.au/SurveyView20920.htm and then if you would please submit the form and I will call you immediately. 

 

With a 2 minute conversation I can evaluate your specific requirements and let you know if SurveyView will meet your needs and then I can send you a free CD containing videos and instructional material for you to evaluate the product so please let me know where you would like me to send it and I will get it out the door ASAP. 

 

I look forward to assisting you. 

 

Kind regards

 

There are other examples of hosted pages at this link. Please copy and paste into your browser.

http://www.gotraining.com.au/procurement.htm
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